
3-4 year School          

Development Plan. 

Both the School 

Development Plan, 

and   all     future 

expenditures of all 

funds at the school 

level, are approved 

by the School 

Council. Thank you 

for your efforts in 

h e l p i n g  o u r         

students  reach our 

fundraising  goal.  

  

Thank You!  

We are certain  

that our current            

f u n d r a i s i n g         

in it iative,  the      

Lap-A-Thon, will be 

a success again this 

year. The annual 

"Lap-A-Thon" is 

MQP’s main school 

fundraiser. Money 

generated through 

the Lap-a-Thon will 

be  used to        

purchase resources 

required to help 

obtain the goals 

outlined in  our new 

  Fundraising Lap-A-Thon Update  

  Addit ional Details :  

 ► Lap-A-Thon: November 1 and 

2; 

   ► Parents are invited to 

walk/run with students; 

   ► Remember to bring water 

and to wear something          

comfortable; 

 ► For safety reasons, we 

discourage collecting door to 

door, preferring sponsors 

come from family and friends;  

   

      Merci! 

 

► In  lieu of collecting         

sponsors, donations are most 

welcome; 

   ►  On either November 1 or 2 

all students will go skating or   

bowling— No cost to students; 

   ►  If going skating remember 

to bring skates and a helmet;   

      ► Your financial support is 

truly needed and very much 

appreciated!;  

Additional 

Lap-A-Thon Incentives 

Every student participating in the 

Lap-A-Thon, regardless of the 

amount raised,  will have his / 

her name entered in the draw for 

a prize. In addition, for every 

$10.00 in sponsors or donations,  

students  will receive one addi-

tional ticket. For example,  if a 

students obtains $40.00 in spon-

sors he / she will get 5 tickets for 

the draw.  Prizes: autographed 

IceCaps hockey jersey, auto-

graphed IceCaps hockey stick, 

IceCaps hockey stick auto-

graphed by team Captain, Ice-

Caps hockey stick, 1 night ac-

commodations for family of 4 at 

Super 8 Hotel,  complete with 

pass to 80 ft. water slide and 

pool, and    complimentary 

breakfast, and, 1 night  accom-

modations for family of 4 at the 

Shearton (access to pool in-

cluded). There will be a  pizza 

party for the class    raising the 

most money per individual. The    

primary and elementary      stu-

dent raising the most money and 

2 other    randomly selected stu-

dents will also be invited to at-

tend this party.     During the 

party 2 or 3 Icecaps players will 

drop in to enjoy the pizza with 

the children. At that time they 

will sign autographs,  answer 

questions and chat about the 

importance of school, reading, 

hard work and setting goals in 

school.  

LAP-A-THON  WISH  LIST 

Library  Resources,    Leveled 

Readers for the Classrooms,       

C lassroom Leisure  &         

R e c r e a t i o n a l  R e a d i n g  

Books  /    Materials,  Head-

sets and other Resources for 

Independent Student learning 

Centers, Gym Equipment, 

Board Games for     Lunch 

Time Play in   the            

C l a s s r o o m s ,   M a t h              

Manipulatives / Resources, 

Computers (Classroom and 

Computer Lab),  ipads,  etc. 

etc.  

            Thank You & Merci! 

 

 

LAP-A-THON  
October 23, 2012 

  Please  

support our  

school  

fundraising 

LAP-A_THON! 



This story can fit 150-200 words. 

One benefit of using your news-
letter as a promotional tool is 

that you can reuse content from 
other marketing materials, such 

as press releases, market stud-

ies, and reports. 

While your main goal of distribut-

ing a newsletter might be to sell 
your product or service, the key 

to a successful newsletter is 

making it useful to your readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar of 
upcoming events or a special 

offer that promotes a new prod-

uct. 

You can also research articles 
or find “filler” articles by ac-

cessing the World Wide Web. You 
can write about a variety of 

topics but try to keep your arti-

cles short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft 

Publisher offers a simple way to 

convert your newsletter to a 
Web publication. So, when you’re 

finished writing your newsletter, 
convert it to a Web site and post 

it. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose and 
import into your newsletter. 

There are also several tools you 
can use to draw shapes and 

symbols. 

Once you have chosen an image, 

place it close to the article. Be 
sure to place the caption of the 

image near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is 
an important part of adding 

content to your newsletter. 

Think about your article and ask 

yourself if the picture supports 
or enhances the message you’re 

trying to convey. Avoid selecting 

images that appear to be out of 

context. 

tomers or clients. 

If the newsletter is distributed 
internally, you might comment 

upon new procedures or im-
provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 
from the president, or an edito-

rial. You can also profile new 
employees or top customers or 

vendors. 

This story can fit 100-150 words. 

The subject matter that appears 
in newsletters is virtually end-

less. You can include stories that 
focus on current technologies or 

innovations in your field. 

You may also want to note busi-

ness or economic trends, or 

make predictions for your cus-
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This story can fit 150-200 words. 

One benefit of using your news-
letter as a promotional tool is 

that you can reuse content from 
other marketing materials, such 

as press releases, market stud-

ies, and reports. 

While your main goal of distribut-

ing a newsletter might be to sell 
your product or service, the key 

to a successful newsletter is 

making it useful to your readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar of 
upcoming events or a special 

offer that promotes a new prod-

uct. 

You can also research articles 
or find “filler” articles by ac-

cessing the World Wide Web. You 
can write about a variety of 

topics but try to keep your arti-

cles short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft 

Publisher offers a simple way to 

convert your newsletter to a 
Web publication. So, when you’re 

finished writing your newsletter, 
convert it to a Web site and post 

it. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose and 
import into your newsletter. 

There are also several tools you 
can use to draw shapes and 

symbols. 

Once you have chosen an image, 

place it close to the article. Be 
sure to place the caption of the 

image near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is 
an important part of adding 

content to your newsletter. 

Think about your article and ask 

yourself if the picture supports 
or enhances the message you’re 

trying to convey. Avoid selecting 

images that appear to be out of 

context. 

tomers or clients. 

If the newsletter is distributed 
internally, you might comment 

upon new procedures or im-
provements to the business. 

Sales figures or earnings will 

show how your business is grow-

ing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 
from the president, or an edito-

rial. You can also profile new 
employees or top customers or 

vendors. 

This story can fit 100-150 words. 

The subject matter that appears 
in newsletters is virtually end-

less. You can include stories that 
focus on current technologies or 

innovations in your field. 

You may also want to note busi-

ness or economic trends, or 

make predictions for your cus-
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This would be a good place to insert a short 

paragraph about your organization. It might 

include the purpose of the organization, its 
mission, founding date, and a brief history. 

You could also include a brief list of the types 
of products, services, or programs your 

organization offers, the geographic area 
covered (for example, western U.S. or Euro-

pean markets), and a profile of the types of 

customers or members served.  

It would also be useful to include a contact 

name for readers who want more informa-

tion about the organization. 

a good way to give your newslet-

ter a personal touch. If your 

organization is small, you may 
want to list the names of all 

employees. 

If you have any prices of stan-

dard products or services, you 
can include a listing of those 

here. You may want to refer your 
readers to any other forms of 

communication that you’ve cre-

ated for your organization. 

You can also use this space to 

remind readers to mark their 
calendars for a regular event, 

such as a breakfast meeting for 

This story can fit 175-225 words. 

If your newsletter is folded and 
mailed, this story will appear on 

the back. So, it’s a good idea to 

make it easy to read at a glance. 

A question and answer session is 
a good way to quickly capture 

the attention of readers. You can 

either compile questions that 
you’ve received since the last 

edition or you can summarize 
some generic questions that are 

frequently asked about your 

organization. 

A listing of names and titles of 
managers in your organization is 

vendors every third Tuesday of 

the month, or a biannual charity 

auction. 

If space is available, this is a 
good place to insert a clip art 

image or some other graphic. 

Back Page Story Headline  

Caption describing picture or 

graphic. 

mqp 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

Your business tag line here. 

Organization 

We’re on the Web! 

example.com 


